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Words&Pictures 
worked closely with 
us to understand the 
impact we were looking 
to achieve as well 
as the outcomes; the 
creative process was 
engaging and allowed 
us to explore options 
we hadn’t considered 
previously. 
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Immediate and compelling, film and animation can really bring your message 

to life as part of a multichannel approach. Words&Pictures has extensive 

experience of developing both for internal and external audiences, either for 

viewing individually, or communally as part of an event. 

We’ve produced animations in partnership with our clients for use in 

development, for awareness or building an internal brand. In Yorkshire Building 

Society’s case, for example, we created a bright, positive and informative 

animation that explained a series of changes that the business was embarking 

on and what those meant for individuals all the way up to group level.

To engage customers and stakeholders in conversations around product 

supply chains within the business, Words&Pictures and Whitbread created an 

external-facing animation to outline their commitment to change and inspire 

confidence in the business and their sourcing methods. This film followed an 

animated character as he used various Whitbread products and services.

We developed another character-led animation with RS Components – to 

emphasise the theme of collaboration. The film, featuring a transforming robot, 

was created to show the UK Sales team how working together could help them 

reach their national sales target. This was first screened at a sales conference.
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IC thought leadership video

ANALOGUE 
DEVICESNCT



Part of our  
Portfolio information pack

After the animation had 
been presented to the 
attendees, the feedback 
from the audience was 
outstanding. What more can 
we say!
Patrick Dale, Planning and Communications, 
RS Components
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Working together with Universal we created a short, graphic-led animation to 

share information in a concise and appealing manner to Universal Employees 

about a new employee site called Wave, enabling collaboration and conversation.

We’ve also used film to get people thinking about the big cultural changes 

taking place within their organisations, and to raise awareness around specific 

campaigns, such as the introduction of a new pension scheme. Again, our 

approach was to put their people at the heart of the communication, giving a 

positive, aspirational spin on a potentially dry subject. 

Video has the potential to enhance other communication channels and we 

tapped into this through our work with Aon. We created immersive digital content 

for their video-based magazine – updating the digital magazine format, and 

increasing the people focus.  


