
Research conducted by Northern Gas Networks 
identified that a hard-hitting campaign was needed 
to raise awareness of carbon monoxide poisoning 
among the high risk, student population (18-24 
year olds). The organisation (launch supported 
by National Grid) worked in partnership with 
Words&Pictures to deliver a multiplatform iPhone 
and Android smartphone app to be launched, 

initially, at universities across the north of England.
 Once installed the iCOP app plays a short 

animation setting the scene for a deathly discovery. 
Users become detectives and their role in the 
game is to uncover the cause of death in a student 
bedsit – carbon monoxide. 

This project was an important issue-based 
campaign that required an engaging and 

innovative approach to message delivery.
Words&Pictures has a specialist team that provides 
educational expertise to commercial clients for 
specific issue-based campaigns. The target 
audience was engaged throughout the process 
consulting on initial concepting, on-going user-
testing and post-launch focus groups that were 
held in universities across the north.

Read more...
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our brief demanded bravery 
and fresh thinking of 
words&pictures – we knew we 
wanted something edgy and 
creatively fresh and together 
we have developed a hard-
hitting campaign that we are 
confident will capture the 
imagination and attention  
of a wide range of internal and 
external stakeholders.
Head of Communications, Northern Gas Networks
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App available on iPhone and Android devices

Use your QRcode scanner or 
search ngngames.co.uk

Intro and outro animations



Within a few days of launching, iCOP was 
downloaded by more than 1,200 people and NGN 
were delighted with how many requests they were 
receiving for CO alarms from iCOP users. The 
campaign also won praise from industry regulators, 
CO awareness groups and universities. 

The launch was supported by a Facebook 
competition campaign and hard-hitting viral flash 
mob which had hundreds of students sharing, 
liking and commenting. 

All universities received a promotional pack 
including posters, flyers and edited films to be 

shown on TV screens in student union areas. 
A national roll-out, supported by CO charities 

and National Grid, is being planned for 2013-
14. NGN are confident that this intervention will, 
over-time, be fundamental in reducing CO related 
incidents and fatalities amongst young people.
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- Video viral teasers
- major city media buying
- Campus flash mob event
- Facebook campaign page 
- direct-mail campaign
- promotional flyers
- Campaign posters/banners
- Radio advertising
- post-launch focus groups
- Launch analytics reporting
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Media Buying in Leeds, Manchester, Newcastle  
and Birmingham

Huddersfield University - Flash mob event

Video viral teasers in 16 Student Unions

Direct-mail campaign

Social Media Strategy

Promotional flyer and poster packs

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod...
Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur.

TIME IS TICKING AWAY...

HELP SPREAD THE MESSAGE:

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis decima.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 
pariatur 1 October.
 
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper.

Ut enim ad minim veniam, quis nostrud exercitation www.ngngames.co.uk 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy ullamcorper.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper.

(Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut dolor)

LINZI CLARK
Communications Officer
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and access via your iPhone or 
Android smartphone or tablet:

Get involved:
Get on the cAseGet on the cAse

www.nGnGAmes.co.ukwww.nGnGAmes.co.uk


