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Primary Engagement
We know how important it is for businesses 
to engage primary audiences with who they 
are, what they do and their purpose – so 
they’re inspired to consider careers in their 
professions in the future.  

This means focusing on earlier intervention 
through primary engagement. As well 
as reaching this key target audience, it 
enables companies to connect with their key 
influencers, including teachers and parents.
Getting the right messages to this audience, 
in the right way, at the right time, and in ways 
that educate, entertain and inspire, is what we 

do best.  We have experience in creating a 
broad range of bespoke primary engagement 
materials, from entire curriculum-based 
campaigns, to delivering supporting materials 
for the classroom including ambassador, 
teacher and parent guides. 

Examples include monitoring biodiversity 
in gardens and schools through an award-
winning Nature Watch campaign for 
Northumbrian Water Group, to create activities 
on equality and diversity in the workplace for 
Horizon Nuclear Power. You can find more at: 
horizonnuclearpower.com/futures

Secondary Engagement
Our engagement solutions are designed to lift 
young people ‘out of the norm’ when making 
decisions about their futures. And they do. 

Grabbing and retaining the attention and interest 
of these audiences can be challenging, but 
our experiential solutions – including gaming 
apps, videos, animations and board games, 
to name just a few – continue to capture their 
imaginations. For Northern Gas Networks, we 
bring CSR challenges such as carbon monoxide 
poisoning into schools and colleges. 

Our Go with the Flow app and board game 
activities are bringing the vital work of 
utilities into classroom consciousness and 
conversations for Anglian Water. 

We’re also sparking interest in electricity 
distribution – which can be a tricky subject to 
bring to life – through working with Electricity 
North West. Launching ‘Electric Avenue’ at a 
science fair in Manchester was the catalyst for 
a region-wide roll out to KS3 and KS4 students. 
Students are learning about businesses, 
budgets, community, work, and environment 
and debating priorities.

Horizon Nuclear Power Animation: http://bit.ly/2eRkqHw
Support materials for parents, teachers  
and Ambassadors.

Nature Watch 
- Supporting 
activity sheets.

WHAT WE DO...
Words&Pictures (W&P) is an 
award-winning communications 
agency specialising in youth 
engagement. We have extensive 
experience in developing creative 
education programmes that 
inspire and engage young people 
from primary ages right through to 
further and higher education. 

Anglian Water - Go with The Flow
Electricity North 
West workshop.

Group activities.

Caption 
for here
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Employability, recruitment and attraction
When it comes to attraction and recruitment, 
there’s a lot of competition. To attract the very 
best talent, companies need to make their mark 
and stand out from the crowd. 

Giving employees a purpose is also more 
important than ever before, enabling them 
to visualise a future with your company. We 
help companies in many industries to do all 
of this and more, making who you are, what 
you do, and what you stand for, real, attractive 
and memorable. The Institute of Chartered 
Accountants for England & Wales is a world 
leader in developing and supporting the 

accountancy profession. Working with them, 
we’ve created Headstart – an animated skills 
session to get young people ‘work-ready’ – 
transitioning from education into the workplace.

A link between optical illusions and 3D 
movies is proving a winning formula for 
attracting people into careers in optometry.  
Our multi award-winning campaign with the 
College of Optometrists is now in it’s fourth year 
seeing workshops delivered nationally by over 
250 trained Ambassadors from the profession.

We’re also partnering with the Royal 
Institution of Chartered Surveyors and Unilever 
to deliver multi-channel campaigns featuring 
films, booklets and apprentice social media 
training. For Horizon Nuclear Power, an 
innovative 3D printed puzzle is captivating the 
inquisitive minds of secondary students. 

Our youth advisory board – Trust in Youth 
– brings insight like no other to our youth 
engagement programmes. It plays a huge 
part in creating projects developed with 
organisations and schools. Each panel 
interrogates the brief, providing audience 

insight and recommendations for success. 
Similarly, our Trust in Teachers educational 
engagement advisory board is regularly 
consulted and involved in the programmes we 
develop and deliver into schools.

We’re proud to have been engaging and 
connecting young people with the world 
of work for more than 20 years. Youth 
engagement is in our DNA. 

Unilever: Mythbusting around manufacuring apprenticeships.

LET’S BE DIFFERENT...
Nature Watch – winner of Internal 
Communications Campaign 
Award CIPR Excellence  
Awards 2016. 

iCOP app for Northern Gas 
Networks – the first product of 
its kind to be adopted and rolled 
out by all major gas distribution 
networks.

new Dimension - Careers in Optics workshop. Recruitment and attraction materials for Apprentices, Graduates and trainees.

3D printed model of a boiling water reactor for event stand engagement. ICAEW: Employability skills session.

Where will the world 
of surveying take you?
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FIND OUT MORE ABOUT SURVEYING:

rics.org/changinghorizons


