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Northumbrian Water Group (NWG) supplies water and 
wastewater services to 4.5 million people in the north 
east of England, and in Essex and Suffolk.

As part of NWG’s on-going commitment to protect 
and enhance the environment, they engaged 
Words&Pictures to help develop their Nature Watch 
campaign. The campaign focuses on the 
documentation, interaction with, and encouragement  
of species – both common and endangered – in their 
natural habitats.

The first year of the campaign was targeted at NWG 
colleagues, with the goal of recruiting and establishing 

campaign advocates. Words&Picutres used a 
multichannel approach to encourage colleagues to get 
involved, which included printed materials, the company 
intranet and a five-minute introductory video to be used 
during monthly Team Talk meetings.

TV presenter and celebrated English naturalist Chris 
Packham was confirmed as the face of the campaign 
appearing across all materials. A seven-minute, 
instructional video of Chris was also produced to show 
how to look for creatures. 

In return for getting involved, colleagues received an 
item to help encourage biodiversity, for example, a bird 

feeder, bug box or wild flower seeds. 
Over 18,858 birds and beasties were spotted in year 

one, with all 282 colleagues confirming they would take 
part next year. In year two (2016) the campaign aimed to 
re-engage with and build on existing employee 
engagement and to introduce Nature Watch into 
primary schools. As before, a multi-channel approach 
was agreed, utilising both on and offline opportunities, 
tapping into the NWG network of schools. Following its 
success, the campaign won Best Internal 
Communications Campaign – National CIPR 
Excellence Awards 2016.

Nothing is too much trouble 
for the W&P team, always 
going above and beyond 
in understanding exactly 
what we wanted to achieve 
as a business with the 
development of Nature Watch. 
I can trust the team to deliver 
for me on time and provide 
advice in shaping campaigns 
along the way. 
Jane Lawrence,  
Internal Communications Manager
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Supporting animation.

Digital intranet banners.

Briefing video with Chris.

Survey worksheets.


