
OVERVIEW

To effectively deliver key 
messages to our audiences, 
bombarded with all kinds of 
information, we have to think 
innovatively and creatively.

Take a look here at some recent 
and highly engaging examples of 
our work for clients just like you.

Phoenix – Company-wide launch event 
Our challenge from Phoenix Group was to develop 
an experiential event supporting the launch of their 
improved intranet. We developed a ‘Secret Cinema’ 
event, complete with red carpet, branded popcorn 
cartons, event videos, and more! We also recruited 
three colleagues to ‘star’ in trailers and a feature film, 
all of which highlighted the new intranet’s benefits. 
As a result of the screenings, 86% of colleagues 
logged onto the new intranet on launch day alone.

St Andrew’s Healthcare – Interactive brochure
To mark the opening of a new facility, St Andrew’s Healthcare 
wanted to create a memorable keepsake for patients – many 
of whom are children and adolescents with a range of 
complex mental health needs. Words&Pictures created an 
interactive gatefold booklet that celebrates the different areas 
and locations of the hospital. Information is revealed through 
the use of miniature doors – similar to an advent calendar – to 
encourage exploration and increase engagement. 

Horizon Nuclear Power – Interactive event stand
In partnership with Horizon’s existing graduates, 
Words&Pictures developed a 3D printed puzzle of a Boiling 
Water Reactor (BWR) that could be used at national events 
such as The Big Bang Fair – to educate young people about the 
process of energy generation at a nuclear power station. We 
also developed an interactive quiz, which allows students to 
identify what roles they may want to consider for their future 
career. Both the 3D puzzle and the quiz help to raise awareness 
of the opportunities associated with studying STEM subjects, 
and enable measurement of student awareness at events.
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QUIT

NEXT QUESTION

Hydroelectric
Power   

Wind power Solar powerNuclear
Power

Marine power

3D printed puzzle of a Boiling Water Reactor (BWR).

Interactive quiz around energy sources and job roles.

Interactive 
pop-up booklet.
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EVENTS

We have a very creative 
internal team at Phoenix,  and
only look for external support 
if  we feel someone can take 
our communications to the 
next level.  Words&Pictures 
delivered in terms of ideas, 
creative design, and working 
with us to plan the launch 
event and surrounding 
campaign.

Part of our  
Portfolio information pack
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Contact us:

Whether launching a product or introducing a new strategy, a growing 

number of companies are using events to engage the minds and emotions 

of their people. At Words&Pictures, we’ve been helping organisations 

with event engagement for several years, providing the creative thinking, 

materials and support to deliver powerful, shared experiences to achieve 

client goals.

In the case of Phoenix Group, our challenge was to develop an experiential event 

that would create a buzz around the launch of an updated and improved intranet. 

Unlike the previous functional system, this new intranet was designed to change 

how colleagues work, collaborate and share knowledge. The client needed an 

event to reach all colleagues, ensuring they would log on to the intranet and 

directly experience the benefits.

After listening carefully to the client’s needs, we developed a ‘Secret Cinema’ 

event, complete with red carpet, branded popcorn cartons and soft drink cups, 

life-sized cardboard cut-outs, event videos, banner stands and T-shirts. 

We recruited colleagues to ‘star’ in three trailers and the main feature film, 

which were shown in the main foyer of the company’s offices. Colleagues threw 

themselves into the task, adding a humorous edge to the recognisable film 

genres used to highlight the new intranet’s benefits over the frustrations of the 

previous one. 

As a result of the screenings, 86% of Phoenix colleagues logged into the new 

intranet on launch day alone. The internal communications team have been 

delighted with the all-round benefits of the cinematic event.

THE INTRANET IS HERE – LIKE YOU’VE NEVER SEEN IT BEFORE.

THE INTRANET IS HERE – LIKE YOU’VE NEVER SEEN IT BEFORE.

Turn
over

Paul Morris
Internal Communications Manager
Phoenix Group

Rolling out the red carpet for Phoenix Group colleagues at a secret cinema event
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Royal Institution of Chartered Surveyors (RICS) –  
Material innovation
RICS recognised there was a skills shortage as well as a lack of 
understanding around the role of a surveyor, and asked Words&Pictures to 
support them in developing materials to attract future talent into the 
profession. We developed a 16-page brochure, roller banners, posters, 
fortune tellers and VR Google Cardboard giveaways. The materials 
presented surveying as an exciting career option and RICS have since been 
using them at careers events nationwide.

Origami fortune teller giveaway. Next Generation event stand banners.

SHAPE THE FUTURE WITH A
CAREER IN SURVEYING

rics .org/chang inghor izons

Land Surveyors map, develop and manage the land on 
which we work and play. 

As a Chartered Surveyor you could land a career as a:

Geomatics Surveyor – Map, analyse and interpret data about 
the land, sea and buildings.

Environmental Surveyor – Manage the development and use 
of land to assess the impact on the environment. 
 
Minerals and Waste Management Surveyor – Extract, use 
and manage resources and dispose of related waste. 
 
Rural Surveyor – Value, advise and manage the use of  
land and buildings in the countryside to ensure the best use  
of them. 

Planning and Development Surveyor – Advise on the 
communities, towns and cities of the future, providing expert 
information about investment opportunities.

Survey the land

Do you have a pass ion for  the 

env i ronment ,  en joy us ing  

technology and explor ing ?

D I SCOVER THE  SURVE YOR YOU COULD BE :plotr . co.uk/ chang inghor izons

P ERFECT CAREER
LA ND YOUR

As a surveyor the opportun i t ies are endless
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Where will 

the world of 

surveying 
takeyou?

Career event flyers and brochures.

Mercedes-Benz – Digital and film
Working with Mercedes-Benz, 
Words&Pictures created a digital channel 
to celebrate success, promote talent and 
give colleagues a voice – SPOTLIGHT. A 
sleek and modern digital site full of 
exclusive rolling content tailored to the 
audience demographic, it explores 
important topics such as CSR, diversity 
and wellbeing, and features stories from 
colleagues themselves. As part of the 
content for the site, we visited London 
Fashion Week and produced a 360° 
video, which allowed colleagues to 
immerse themselves in the full experience 
without leaving their desks.

Direct Line Group – Launch campaign
Direct Line Group (DLG) wanted to create a culture that encourages 
collaboration and innovation among colleagues. Words&Pictures 
created a four-week, multi-channel engagement campaign to support 
the launch of idea lab – a brand new ideas scheme. We produced fun 
and quirky e-shots, animations, digital content, a countdown clock, a 
step-by-step ‘how-to guide’ and a series of short user-generated films. 
The response to the campaign was remarkable – with 1,300 ideas 
submitted in the first two weeks and greater collaboration, idea lab  
has become an entirely new way of working.
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